Integrating Innovation

Sustainable Cultural Futures

CONCEPTS: 

· Use the steps of the ODOT Process to conceptualize staged involvement and outcomes of multiple aspects of the same project. Append to ODOT as needed.

· Use these stages to think through various processes in time, space and scale.

· Bring the way artists think and work to the project as a way of integrating existing and sustainable innovative practices (new paradigm for public art)

Trail Corridor Advisory Group’s work for a Sustainable Cultural Future:

· Level #1 = Plan for the Trail Corridor in the Valley

· Level #2 = Master Plan for Harvard Junction

· Level #3 = Specific plan for Steelyard “chute” (maybe really level 2.5)
Sustainable Thinking begins simultaneously at all Levels:

· Level # 1 = Understand the Cuyahoga Valley geographically and as a SuperOrg.

· Level # 2 = Understand and inscribe each trail segment to maximize its individual 

site potential and as a part of larger super-systems.- Part to the 


whole. (ex- local materials present or site- slag)

· Level # 3 = Build specific spaces and elements to make systems legible/explicit 


and allow public interface thru education and/or interaction.

Artistic Engagement at all levels: 

· Level #1 = Artist(s) as member of Advisory Group- aid in conceptualization of 


Corridor as a whole (ongoing involvement for project)

· Level #2 = Artist(s) works with consultant team for specific site 


(Involved for whole of segment planning and construction)

· Level #3 = Artist(s) commissioned to develop discrete stand-alone components –


(Involved at various stages depending on commission)
Interpretive Goals and staged thinking related to these levels:
· Level # 1 = Know (ex. Know about history of canal, or remediation, or economy)

· Level # 2 = Feel (ex. At SYC- Feel “I am part of this” + “I have choices”)
· Level # 3 = Do (ex. At Harvard- Buy local services and products)

Experiences and Themes:

· Level #1 =  Meta-themes and meta- experiences we want visitors to have.

· Level #2 =  Particular experiences (e.g. market)

· Level #3 =  Find locations ideal for these experiences- place determines usage!
· Option! – Local details suggest new meta-themes- reversing 1,2,3 to 3,2,1

Engineering = Interpretation + Sustainment + Art

· Level #1 = Develop concepts at the start of ODOT for most success (1)

· Level #2 = Work from themes list and site specifics (1+2)

· Level #3 = Integration leverages most bang for buck (1+ 2+3)

